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Surrounding us every minute of every day — from packaging,
print and signage to television identities and web pages — graphic &
design is an omnipresent aspect of modern life. Complex and ever #&
changing in form, it synthesizes and transmits information to the #&
public while, at the same time, reflecting society’s cultural aspira- #
tions and moral values. ;

The four years since we published Graphic Design for the 21st
Century (TASCHEN, 2003) have witnessed many developments 1n =
the practice of graphic design, and significant shifts of emphasis in &
both style and content. For example, the ever-growing interactivity #&
of computers has transformed graphic design from an essentially
static medium to one that increasingly involves movement. The 38
greater sophistication of software solutions has also refined image §8
manipulation, and graphic designers worldwide have creatively
exploited the blurring of fiction and reality that this facilitates.
Even that most respected of newsgathering agencies, Reuters, has
been hoodwinked by images doctored to maximize their impact.
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lm makers — have exploited these poten-
| artificial environments in which even the
ony media of all kinds a rather

Many designers — and. of counse, h

pticism amony, audiences who are no longer pre-
. Indeed, the more polished the message
scem to breed. Unsurprising-
aphic designers to reconnect their work with
ing scratched. shaky or blotched visuals
(0 extremes, this approach has spawned
constructed on the principle that,“if the ad is crap,
alt success of the Cillit Bang campagn
“Barry™ and his cleaning products. revisited in end-
eby. succeeds precisely because of its garish

¥ Real Women campaign owes much
and the rigidly idealized portrayal of

urreal air, promoting greater ske

y, this trend has inspired many g

featuring the over-enthusiastic
less spoofs and remixes on the w
naffness: Similarly, the huge impact ot Dore
to its parodying of ‘glamour’ achvertisements

female beaury thar they display.

stert popular web sites such as YouTulbe. a
1g, have fundamentally changed the
dia exposure on the audience’s own

To the same e video-sharing portal

which allows casy-ro-access selFbroadcastit
pature of user participaton by offering me
cerms. In some ways this digital ascendancy has croded the professional graphic
nosw everyone with access 1o 2 personal computer thinks he or
less of wlent, This do-ityourself abiliy bas also
croded the line berween homage and plagiarism, with the resule thar designers in
practice really have to be on the creative ball to stay ahead of the dig:
however. this digiral revolution has also led to a
areater frecdom within graphic design - the sophisticared software at designers
Sngertips allows them o play frecly with ideas thar wou ld otherwise have taken
wours if not days o work up. John L. Walters. the editor of Fye magazine, recently
stion as follows, "Today. any engagement with process

designer’s status -
<he is a design maestro. regard
- -

professional
tal pame, A1 the same time.

summarized the current siu
acually touches on the digital.”
After all, many of the younger generation of graphi designers working
ith computers and have a detailed understanding of program-
are technophiles rather than technophobes, Rather

ming. Fundamentally, they
xperiment with

" than being intimidated by rechnology: they are prepared 1o ¢
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and subvert it. Indeed, designers have frequently cracked commerciad software
codes 50 as to adapt it to their owa requIrements. For example, the Seriptog:-
rapher plugin {designed 1n 2021 by Jurg Lehni} is a wayward child of the
ubiquirous Adobe Husiraior™, and uses javaScript to extend the original soft-
ware's functionality allowing, according to its web site.*the ereation of mouse
rolied drawing-tools, effeces that modify existing graphics and SCTTpS

are designed fo generate
anches; Fiddlehead

cont
chat create new ones™. Many of Scrptographer's lonls
visual complexity — Tree script sprouts scemingly random br

Tood script has an engaging block-like quality:
and {our personal favourite!] Strere-
image into diagonal lines of varying

script grows fern-like tendriis; Tile
Fanst script has a topographical 30 quality;
Raster script translates the pixel value of an
thickness.

This type of advanced software Tas led to a strong re-emergence of orna-
design. and a post-modern delight in 'more

mental complexity within graphic
rnists believed ormament itselfb was

cather than 'less. Fn the past, hard-tine Made
In his 1908 design manifesto Ornamett! and Crime, Adolt

linked 1o immaoraliry.
at " the evolution of culiure marches with the elimna-

L.oos famously asserted th
“This current renaissance of the decorative rejects such strice

tion of ornament.
wires for an exuberant and playful naivety. In part, this can be seen as an atteimpet

to humanize communicagions, an
in an increasingly atomized and coldly corporate world,
The digital revolution has also ied to the dissolving of many creative bound-
er-greater melding of graphic design with fine arg, Hiusera-
of the graphic designers featured in the
ans. animarors and tiim-

d 1o re-connect the audience with the message

aries. allowing an ¢v
vion. music and fashion - in fact many
coming pages are also artists, fashion designers, music
is not unusual for graphic designers 1o go o0 10 have “post-

's a5 art directors and production designers. The leap [rom
been facilitated by the introduction of software such as
Tools. and their honed skills of composition can, therefore,

makers. Today it
araphic-design’ caree
2D 10 3D design has
Maya, Previs and Studto
be readily adapted to other medaa.
Understanding the technology used by designers does not, however, explain
their motives for designing, For many. if not most. of the designers included in
graphic design 1s not simplv a job bur a way of life and a source

this publication. g
of identity. A significant number weave intellecrual ambitions and agendas 0o
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Briece Wrllon Post Typograpiy Client: Heelr Magazine Jonather Barnbrook

Project: “The Cinsen”
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tiustration for feudsh
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crltiral magazing, acoy Client: Seff

AR I A FAFA R I FA FAFIF I P FN R AP I PN FE NI F I P R E EE SN I NI NI N TN M. N LN BRI BT R A RERER SR SRR NI ER N

their work, most commonly reflected in a lefeleaning political outlook and a
desire o highlight ethical and environmental concerns. In this regard, graphic
designers are alert to the powerful wols of persuasion ar their disposal. The same
skills that can market fizzy drinks and soap powder can also be employed to
change public artitudes on a whole raft of issues, be it sweatshop labour, environ-
mental destruction, unfair trade practices, gender-discrimination or the war-
fucting greed for oil. One of the most high profile graphic-designers-with-princr-
ples, Jonathan Barnbrook, declares his motivation to be,"an inner anger which
is A response to all the unfairness that is in this world™ His highly politicized
work has conscientiously sought to challenge capitalise structures, and is as
thoupht provoking as it 1s visnally stimulating,.

Similarly. in the last few years, the AIGA (American Institute of Graphic
Arts) has beyun to see its mission as promoting socially responstble design,

rather than the reputations of individual designers, [n a recent statement the
Institure acknowledged that.*In today’s world, complex problems are usually
those defined by a complex context. And increasingly, as noted i the Kyoto " B U M B

protocols. the Johannesburg conterence on sustainable development, the glabal YD U CAN T AN 'D EA
rensions surrounding cultural terrorism or revalston. and a stumbling of eco-

nomic growth. the context imulves cconomic. environmental and cultural v30| NV E w D H .I.l NVU n UA
dimensions.” Consistent with these sentiments, the AIGA has begun sponsoring

a number of erhicaliv-driven inittatives, such as The Urdnan Forest Project in

New York's Times Square .Qctober 2227 - Impaortantiy. the web now allows for

a greater dissemination of this tvpe of work among communines of like-minded
people, and graphic designers increasingly understand their role as providing a
vitad interface berween high polines and public consciousness.

There can, however, be a sharp division between those who see themselves
as sociatly-aware, anti-capitalist profesters, and the creative ‘marketeers” who are
proud of their commercial clout and their ability to raise brand awareness for
their paying clientele. OF course, the economic realities of running a studio dic-
tate that designers often have a foot in borh camps, and face the seermingly
inrractable dichotomy of having tics to boch the anti-globalization movement
and big business. This balancing act often leads designers to intersperse seraight-
forwardly commercial work with more culturally, if fess financially rewarding
projects for art galleries, museums and educational institutions.
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Craig Holden beinberg Dosign Do!™ competition, 1oz Sweden Grapines
Progect: “Eatiry ciparettes” phati Namtho Kitawra Project: “Teretany " stff from
graphic artivork = aiward- Client: Tternitimaal Desion anvmaied shart frim, Yo
IRIng eulry for "Nagoyit Center of Nagova Clients: onedvizera: Channel 4
The lingering perception of graphic designers as the hired hands of big busi- 1o rraditional marketing techniques than its older brother, this grouping shows
~ness — as well as the new mass availability of computerized design tools - perhaps how the Internet has created a swing away from television and print adverrising
also explains their eagerness ro present themselves as members of a higbly trained.  towards web-based community platforms {which are already being infiltrated
% professional design comimunity, More than any other sub-group of the design pro-  using viral marketing techniques), To get their message across, today's graphic S
fession, graphic designers use prizes, awards and membership of chartered organi- — designers have to be evermore aware of the fast-moving currents of youth culrure,
' zations 1o establish and police the boundaries of their profussional erritory. A which like irs demographic, are charactenzed by short attention spans and a natu-
1 large percentage of graphic designers alse combine lecturing responsibilities with  val empathy tor technology. AL
their other activities. The resulting cross-fertilizatdon between practice and aca- In an attempt to engage the ever-shortening attention span of roday's meda- }": i
demia does much to underpin che internal coherence and professional status of savvv-ver-weary audience, many media producers are increasingly using sexual -l
3 geaphic design. imagery to sell all kinds of products. The problem is chac like the games junkic ;,
b Political and commercial developments. and the exrraordinary power of rhe who becomes anaesthetized to violence, the audience of porenial consumers Bl
web, have also recast the geographical and cultural configurauon of graphic becomes s jaded with atillation that images have to become more and more i
design. The integranion of tormer Lastern Bloe countries and China into global raunchy i order to create an impact. What would have been seen as explicit even gr i
culeural and business nerworks has been highly influenual, This survey features ten vears ago 18 now deemed mainstream in many western culoures - it 5 no won- '_"flé;_ 111y
#y  designers from Russia, Slovenia, Hong Kong and Turkey. alongside work from der that a scary backlash of religious fundamentzalism (boch Islamic and Chzist- B ;
countries more rraditionally associared with avanrgarde graphic design pracce, ian) has emerged. Rejecring this tvpe of overt porno-graphic-design, our selection A
; ‘ namety Britain, Germany. Switzerland. Holland and France. Many of the design- priorinizes those denigners. like Francesca Granato. who use sexualized imagery
:‘,' ers included emphasize their natienal culwral roors and draw on them in their from a very ditterent teminized and subversive standpoint. Regrerrably while E'
3 work; others are more interested in universal solutions that transcend national many of the graphic designers keatured here have conscientiously laboured o
F:-  and cultural boundaries, and that reflect globalisem rather than globalization. critique the iniguities of contemporary industrial sociery, much of today's media
Fither way, they are all treing to connect people 1o the ideas and opintons trans- appears to be working just as energetcally to extend its moral bankruptey. sensa-
§2  mitted by their work in the most engaging way possible. tionalism and celebrity worship. 5
One of rhe most starrling characteristics of the designers teatured here s [f graphic design 1s to remain a vital force within the contemporary cutrural ,‘*
~their youth ~ with the vast majority belonging o Generauon X tborn benween lanndscape, 1ts practitioners must take on board not only che plechora of new
3 1965 and w8z2), with its post-baby-boom cynicism and love of irony, It is not sur- media plattorms, but also the facy that it is indeed possible to be a successful
orising that this yeneration = weaned on MTV. grunge and skateboarding - has a graphic designer without selling vour soul - and many of the designers selected 1
| very different approach to media production than its predecessors. Much of their tor this survev are shining examples of this beliel. Thev are prepared 1o respond
work references vouth culture and is used by companies to inject their producrs to their new global responsibiliuies with work thatis aesthetically and concep- ,
“” with the essencial hip credibilion Interestingls their thoughrs, as revealed herecare  rually fresh. The contriburors to this publication have alse very kindly written in
noticeably self-reflective, eetercing back to their adolescent experiences - it is as their own words abour their approaches ro the design process. and the underlying
’f though the teen in them has never really grown up. A recent phenomenon has mouvations behind their work. We hope. theretore. that Contemporary Graphic
‘i* also been the appearance of “viral marketing’ as a wav of tapping into the idealss- Design will not only oter a visually engaging snapshot of contemporary graphic '. "‘
1 o, optimistg, and flexible mindset of the still vounger Generation Y "born design. bur will also generate ideas and values that wall provide an ethical com- i
f metwveen 1980 and 25220, or as it is sometimes known GenY, Even more resilienc pass for irs protessional pracrice roday.
¥
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